Selected
Editorial
lHlustration

About the Work

The Future of Work

Self-initiated editorial illustration inspired by The Verge
and later cited in a Medium article, exploring how Al
can handle repetitive tasks while humans retaincreative
judgment and final decision-making.

We Don’t Belong Here

Featured in a Spectrum News NY1 interview. A giant
struggles through a city too small for her, while the
baby she carries and blooming flowers symbolize hope
and resilience.

Dominoes

Commissioned editorial illustration for Cosmopolitan
about how small workplace mistakes can create lasting
negative impressions-and how trust can be rebuilt
through consistent positive action.

Software
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Organizing Tasks...
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https://www.wenwenzhu.org/drawing?pgid=jodeypf42-3dddf91a-6123-452e-8e7a-365ffaa4da0e
https://www.wenwenzhu.org/drawing?pgid=jodeypf42-72cc63de-a295-4f0b-8029-9e3873eefc51
https://www.wenwenzhu.org/drawing?pgid=jodeypf42-739b9ad9-b867-42df-8dbf-4fb56ee2bf76
https://www.theverge.com/tech/946879/microsoft-mustafa-suleyman-ai-white-collar-jobs?
https://medium.com/@raymond860909/running-qwen-27b-on-16g-vram-with-full-context-length-building-adaptive-kv-cache-streaming-for-bf1e819116e9
https://ny1.com/nyc/all-boroughs/arts/2021/04/20/sva-art-exhibition-supports-asian-and-asian-american-communities-at-school

Cosmopolitan - Commissioned Editorial Illustration - 2021

Workplace Series

A series of illustrations for Cosmopolitan exploring the uncertainty, pressure, and transition experienced
by young professionals entering the workplace.

Navigating the New Environment Pressure and Expectations Small Steps, Big Transition
The feeling of stepping into an unfamiliar workplace. Invisible pressures and self-doubt follow every step. Fach step builds toward the transition from student to professional.


https://www.wenwenzhu.org/drawing?pgid=jodeypf42-a350f9d6-2c73-48ea-9bf9-63c27ca4479d
https://www.wenwenzhu.org/drawing?pgid=jodeypf42-974c904e-5554-466b-bfb5-e227c66a6fe4
https://www.wenwenzhu.org/drawing?pgid=jodeypf42-1e6b46d2-acfb-4775-8e5e-a3e7ab7b663d

ILLUSTRATION

BRAND IDENTITY / ILLUSTRATION / MENU / MERCHANDISE

A playful ramen identity that brings a hand-drawn dinosaur mascot to life across packaging, menus, signage,
and merchandise. Drawing from the restaurant's signature spicy ramen, the branding uses flame imagery
and a bold red palette to express heat, energy, and humor.

PACKAGING MOCKUP
PACKAGING & SIGNAGE
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BRAND IDENTITY / ILLUSTRATION / MENU / MERCHANDISE
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ILLUSTRATION & PATTERN

SHYLY SHEEP

BRAND IDENTITY / ILLUSTRATION / MENU / MERCHANDISE

Shyly Sheep is a playful brunch, coffee & wine identity that reimagines the sheep as a symbol of ease rather
than conformity. The brand embraces slowing down, going with the flow, and enjoying simple pleasures,
translating the sheep’s soft and comforting character into a warm, gentle visual system.

LOGO & COLOR SYSTEM

SHYLY SHEEP

#8abded #ffae2d #ffcOb5 #bdde83




BRAND IDENTITY / ILLUSTRATION /

MENU / MERCHANDISE

MENU

Tomste Sourdough

Cinnamon Appla Toast
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PRINT COLLATERAL

@ >o Progpect Equities

Full Service Real Estate Brokerage

Marketing Collateral & Templates

A cohesive visual system developed for a full-service real estate
brokerage, combining a refined, trust-driven identity with a modern
and approachable brand presence across video, motion graphics,
social media, print, and branded merchandise.

- J

DEAL CLOSED!

Congratulations o our amazing clients on seouring
thaur drisaim home in 125 Anywhors St Any Gy
Thark you for trusting us!

Software:

Premiere Pro / After Effects/ Illustrator / Photoshop / Canva

BRAND SYSTEM & APPLICATIONS
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Modern
Home
For Sale

$2,249,000

LT A

E HOUSE

PROFPERTY FEATURES

DD TNt

SOLD FOR
$450.000

$1.700.000

LOOKING
FOR AN
AGENT?

We help our client to
find their dream
homel

| g
- ' I ’

- |

Your Name
Leasing Agent

(L) +1z2-a56-7890

@ youmamaEprospectsoritieecom

(@) Prospect Equities Real Estote UC
400 M Michigan Ave, Sulte 520,
Chicoga, L BO6TI




oo Progpect Equities

Full Service Real Estate Brokerage

VIDEO, MOTION & CAMPAIGN DESIGN:

WALKTHROUGH VIDEO

@ Floor Plan Overlay
/

Live floor plan overlay shows
unit location, layout, and key
details as viewers move
through the space.
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Co-working \ Game Harbor _Art
“l::e Room Bar Gallery
I'E

Sky Sunset

\ Piano Gym Zen
Lounge Lounge

Lounge Garder

@ Amenities Progress Bar |

Jam Room

Aqua Lounge l.ounge

Game Shared Gym
Room Office

A progress tracker previews the full amenity sequence,
helping viewers stay oriented throughout the tour.

RECRUITING EMAIL CAMPAIGN

oo Progpect Equities

Full Service Real Estate Brokerage

Up to
$10,000

Onboarding & Transition Package

oo PEimmediately invests in your growth
W with cash stipends and zero-overhead
deferred transaction accounts.

~
100% Commission 5-Tier Revenue
MAXIMIZE Stru Shari
YOUR EARNINGS - .
Maximize your profit A scalable passive inccome
and keep more of opportunity designed for
what you earn. long-term growth.
)
Investor Lead ——_ . Seller Lead
— Technology s 82 Generation
B L
Bl Chosrwhiver Tools designed to help team ié . Protected-territory
GENERATE "7 leaders manage, grow, and - [ 3 software designed to
MORE Foah support their agents. i~ %ol help you attract
OPPORTUNITIES i | anm J.-" more sellers.
@ Buyer Lead = Luxury Rental
Generation = Y Lead Generation
Predictive market ] Fast-paced rental
analysis helps opportunities for
identify and convert agents who want
buyer opportunities. quick transactions.
J
)
Team Leader Franchise
Software Opportunities
SCALE & LEAD i ) )
Elevate your service Built for entreprenurial-
offerings with tools minded agents ready
built for investors. to own their future.
J
\
T st fOI‘A]l LCVC]S v/ New Agent Foundations
TRA[N ING @ v/ Commercial & Business Brokerage
& FUTURE Practical training and support =/ Investor & Market Insights
GROWTH for every experience level v/ Leadership Development
and future growth goals. /' Ongoing Support

Legal Notices & Disclosures: Prospect Equities Real Estate, LLC is an independent real estate brokerage and is not affiliated with, sponsored by, or endorsed by your current brokerage affiliation.

This confidential B2B solicitation is intended solely for the designated recipient and does not constitute an inducement to breach any existing binding corporate contract. If you are currently

subject to an exclusive empl;

nt agreement or team contract, please disregard. All incentive packages, cash stipends, and deferred transaction accounts are subject to the terms,

conditions, and production requirements of the PE Independent Contractor Agreement Addendum. Incentive packages are limited and allocated on a capped, first-come, first-served basis.

s . 400 N Michigan Ave,
Q (8898080777 &8  ProspectEquities.com ? oo e —

oo Prospect Equities

% Explore Agent Opportunities > Franchising Opportunities >

@ProspectEquities

~

FEATURED VIDEO LINKS

FRANCHISE VIDEO

A concise introduction to the franchise model, benefits,
and growth opportunities.

SOFTWARE EXPLAINER VIDEO

Explains the software’s core features, use cases, and how
it supports agents throughout their workflow.

/

CAMPAIGN RESULTS

CLICK RATE

@ Targeted outreach
@ High engagement

@ Conversion-focused campaign

.



https://www.youtube.com/watch?v=qS5aSHRYSO0
https://www.youtube.com/watch?v=TdEEHQMCD0E

The Dol Kiln l

3D ANIMATED SHORT / ENVIRONMENT & WORLD BUILDING

A surreal industrial world exploring conformity,
resistance, and systemic control through cinematic
environmental storytelling.

FESTIVAL SELECTIONS -
eANNECY INTERNATIONAL ANIMATION FILM FESTIVAL 2025
eANIMAFEST ZAGREB 2025

SOFTWARE - AUTODESK MAYA / ARNOLD

MODELING / TEXTURING / LIGHTING /
ENVIRONMENT DESIGN /
CINEMATIC COMPOSITION
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https://vimeo.com/1050800781/3a9d2f0d08?fl=ip&fe=ec&share=copy

Honda Plastic
Product Visualization

A product visualization project for Honda Plastic, developed from early white-model
explorations to polished final renders. The process focused on scene building,
composition, material rendering, and lighting direction, with two selected concepts
refined into complete visualizations.

Software — Autodesk Maya / Arnold

MODELING / SCENE BUILDING / MATERIALS / LIGHTING / RENDERING

PROCESS

-
01

White Model /
Initial Study

-
4

02

White Model /
Direction A

-
4

03

White Model /
Direction B

\_

04

05

Final Render / Warm Concept

Final Render / Cool Concept




A fabrication drawing study combining exploded views, SOFTWARE-
orthographic drawings, section details, material notes, SketchUp / AutoCAD /

and a render reference to communicate construction intent. Autodesk Maya / Arnold
SELECTED FABRICATION & SHOP DRAWING STUDIES
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